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Today’s Agenda

大綱

- 講述故事的藝術Art of Storytelling，透過內容行銷極大化展
覽行銷的效益

- 掌握在LinkedIn上的Social Selling技巧，建立關鍵連結開發全
球客人

實作

- 製作新聞稿、社群媒體PO文、銷售業務開發郵件，以提高
知名度及轉化率

- 設計您的LinkedIn公司頁面和個人profile， 讓客人心裏留下
深刻印象及創造購買意願



Introduction











OpenAI DevDay 2023

"AI is going to be a technological and societal 
revolution... give people better tools, and they can 
change the world... AI will be about individual 
empowerment and ... We'll be able to do more, to 
create more, and ...  have superpowers on demand. "  

- Sam Altman (CEO, OpenAI) at OpenAI DevDay 2023



Meet ChatGPT



What is ChatGPT?



Unbelievable Adoption



Capabilities and Limitations

CONS

- No data after 4/2023

- Doesn’t include sources 
of information

- Security and privacy 

PROS

- Easy to use

- Remember what user 
said earlier in conversation 

- Speed and efficiency 



Generative AI Tools



The Future of Work 
(Business Functions)



Less is More

Mission:
Grow businesses to $100+ million in revenue with  automated  
workflows to  achieve a market valuation of US$1B



Find Your AI Solution



Future Trend: Prompt Engineering



Topic 1

講述故事的藝術Art of Storytelling，
透過內容行銷極大化展覽行銷的效益



Current: Event Marketing



Future: Event Marketing



The Right Content, at the Right Time



1) Pre-Event: Press Release



How to write Press Release w/ 
ChatGPT?



2) During Event: Social Media



ChatGPT Prompt Design 



Need Post Ideas?



Don’t Forget the Headline



3) Post-Event: Sales Outreach



ChatGPT Prompt Design



Don’t Forget to Optimize You 
Subject Line



Topic 2

掌握在LinkedIn上的Social Selling技巧，
建立關鍵連結開發全球客人



Why Social Selling?
The Golden Circle by Simon Sinek

The Trend

The Data 

The Process



Why => The Trend



Business Decision Makers By Age

Source: Google and Millward Brown Digital

https://www.thinkwithgoogle.com/articles/the-changing-face-b2b-marketing.html
https://www.thinkwithgoogle.com/articles/the-changing-face-b2b-marketing.html
https://www.thinkwithgoogle.com/articles/the-changing-face-b2b-marketing.html
https://www.thinkwithgoogle.com/articles/the-changing-face-b2b-marketing.html


Old vs. New





How => The Data Advantage



Why LinkedIn?
900M+ Users in 200 Countries



Buyer Example:
Ideal Candidate Profile (ICP)







Trust Worthy



Information Source Rank



What => The Process



Lead Outreach – Process



Message 1: 
The LinkedIn connection request



Put in the time



Message 2: 
Establish dialogue

1) Timing

2) Ask a question

3) About them (profile, post, company)

4) Provide value



Valued Content



Message 3: 
Move the conversation offline



Goal => Meetings 

Online Offline



Start by Finding the Right Person
(Case Study: CES Event)



Outreach Engagement



Who are we looking for?



1) Buyer (Attendees)



Complex Buying Committee



Ideal Candidate Profile

Operational
(Purchaser)

Sourcing

Technical
(Engineer)

Application

Senior
(Executive)

Industry Trends

Type

Content



Post Engagement



LinkedIn - Groups



Group Members



Search for Buyers



Event App



2) Press (Media)



Journalist LinkedIn Profile



Utilize Data Filters







Let’s see it in action!
(LinkedIn Example)



Social Selling
Finding your best global customers w/ LinkedIn



Success Stories
AI Business Solutions

• Automotive 
• Bicycle
• Design
• Electronics
• Lighting
• Machinery
• Medical
• Plastics
• School
• Semiconductor
• Services
• Sports & Fitness
• Textile



• AI is not going to replace you, however, those that know how to use 
AI tools will

• Generative AI common misconceptions – know its full potential and 
but also its limitations

• Tradeshow marketing 2.0 is the whole experience => pre/during/post

• Content is King, The right content at the right time

• LinkedIn social selling powered AI content

• Digital marketing transformation @New Normal: People, Process, 
Tool

• @CES2024, Work Smart, Not Hard 

Key Takeaways



Hands-On Practice



Session #1
Social Media Post 

Content Create



The Perfect Post



Step 1: Copywriting



Step 2: Visual



Step 3: Execution



Session #2
Design your LinkedIn profile to 
impress your target audience 



Let’s Practice



Conclusion



Business Success @NewNormal
Digital Transformation Acceleration





THANK YOU!
Chien Lee

chien@sparkamplify.com
www.sparkamplify.com

mailto:chien@sparkamplify.com
http://www.sparkamplify.com/



