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Knightscope Security Robots Spotted On Uber Parking
Lot And Mall Patrol
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AMAZON AUTOMATED WAREHOUSE

Uber Starts self-driving car pickups in Pittsburgh
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The Turning Point

Events Video Special Issues Jobs ventureBeat Q Subscribe GamesBeat

Artificial Intelligence v Security v Data Infrastructure v Automation v Enterprise Analytics v More v

Nvidia will bring Al to every o el
industry, says CEO Jensen
Huang in GTC keynote: ‘We are f ¥ in

at the iPhone moment of Al'

Most Read

1 Salesforce announces Al




OpenAl DevDay 2023

"Al is going to be a technological and societal
revolution... give people better tools, and they can
change the world... Al will be about individual
empowerment and ... We'll be able to do more, to
create more, and ... have superpowers on demand. "

- Sam Altman (CEO, OpenAl) at OpenAl DevDay 2023
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What is ChatGPT?

A large language model developed by OpenAl
Can understand and generate human-like text
Uses machine learning to learn from massive amounts

oy

g :@ & of text data and can perform a variety of natural
38 language processing tasks
5 « It writes intelligently, taking into account things like

context, tone of voice, and fundamental grammar

GPT: Generative Pre-trained Transformer



Unbelievable Adoption

12k _Subscribers on r/chatgpt
10k [Reddit users]

100 Relative Google Searches

[Worldwide, indexed volume]

80
8k
60
6k
40 "lensa” 4 /.
20 "chatgpt” 2 ./.
> ok ._.__./

Nov-16 Nov-23 Nov-30 Dec-07 Dec-01 Dec-03  Dec-05  Dec-07
1,250,000 — Stylized Path To 1 Million Users® [# of days from launch]
1,000,000 ChatGPT @) 'neeem Spotify =

~5 days ~75 days ~150 days
750,000
500,000
250,000
. )

# of days

T 1 T T T

0 25 50 75 100 125 150
Sources: Google. Subredditstats, Media Reports Chart *Path is stylized to the 1m milestone




Capabilities and Limitations

PROS CONS
- Easy to use - No data after 4/2023
- Remember what user - Doesn’t include sources
said earlier in conversation of information

- Speed and efficiency - Security and privacy



Generative Al Tools

BASE10 TREND MAP: GENERATIVE Al

Companies are grouped based on medium produced and segmented by use case within each medium. Companies that offer
products across segments are grouped in the segment of the core product offering.
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The Future of Work

(Business Functions)

Finance
Human Resource Management .
o Fraud detection
e Screening resumes and identifying suitable candidates ® Risk analysis
e Personalizing training and development programs o Investment strategy optimization
* Analyzing employee feedback and sentiment data Building accurate financial models to predict future
e Enabling self-serve HR capabilities like onboarding financial performance and to make informed

business decisions

P : Research and
) 11 : Development (R&D)
ﬂ Enabling generative design of parts in
l v various industries like automotive,
T
. s ) .

757///4

774

manufacturing, aerospace, and defense

1.

Simulation and modeling
Drug discovery
Synthetic data creation

Inverse design of materials

&

. . Information Technology (IT)
Business Operations

. Providing innovative design solutions
o Automating repetitive tasks Marketing and Sales

o Creating and upgrading customer
service chatbots

Writing codes and reports
e Personalization Generating/auto-completing data tables
e Content creation Automating testing tasks

Improving product design and 3
*IPrENInE vcn 8 o Customer segmentation

development
e Generating product user guides "
e Creating company presentations R'Sk and Legal

« |dentifying potential threats by generating risk scenarios
o Drafting, reviewing, and analyzing contracts

e Outlining and highlighting revisions in lengthy documents



Less Is More

The 3-Person Unicorn Startup

James Currier - @jamescurrier - Jul 2023 - Generative AIL

Mission:
Grow businesses to $100+ million in revenue with automated
workflows to achieve a market valuation of USS1B



Find Your Al Solution

Sign in to save Als for later (it's free!)

THERE'S AN AI FOR THAT

Als for tasks. Updated daily. Sponsored by Stockimg Al - Image generator for brands.

Q

> Sign in to save Als




Future Trend: Prompt Engineering

NEED A BRAND GURU? NO.
GROWTH NO. SOCIAL MEDIA NINJA® (NO.
HACKER? CONTENT ROCKSTAR? NO.

| | | l
& c’j

& ¥ &
€ of|@r oy

S

I'M LOOKING FOR REAL
QUAUFICATIONS, NOT Al PROMPT WHEN CAN
JUST BUZZWORDS FROM ENGINEER? YOU START?

YOUR LINKEDIN PRCI)FILE. [ J

Al s
@y oy | (@ Y

® marketoonist.com

Role Average Salary (USD)

Prompt Engineer $150,000

Full Stack Developer (Python) $110,000
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Current: Event Marketing

I
Pre-event

During-event

Post-event



Future: Event Marketing

+
0,0 ©0 %g %0 o®
| | |
Pre-event During-event Post-event

Event Marketing 2.0




The Right Content, at the Right Time

Objective Content Type
P re-even t Awareness Press
Promotion Release
D . ) t Experience Social
uring-even Sharing Media
P t' t Lead Sales Outreach
ost-€ven Conversion Email




1) Pre-Event: Press Release

(short and sweet attention
grabber, no more
than 65 characters)
(the city where the news is
originating and the
date of the release)

wulects wth
Pomework.
| o
e peeclonor
WEN this rewly Bult platform.
Reing stucents and private BACKY 10GEher even 8Croes
Lead or pal corenents

(generally answers the who,
what, when, where and why
questions; in other words, the
facts)

{min of 300 words, ideally no
more than 600 words,
provides supporting details,
quotes, and call to action)

New Web Site Connects Private Tutors and Students
‘Newly launched Meethy Tutor.com gives parents and students a platform to
for a private tutor by subject, price and location.

London. UK (PRWEB) May 12. 2014

%

o ertec
nct only Imed 19 price, xation, anG subject of
DS, reviews,

e chO's private NACe Fight awsy.” sacd

€8 5450 Up for e servce anG book the favorke tutor
MaethtyTutor com aho Pelps futors fnd mare shudents
10 938kt it thew studes wih. Aspeing NAces smply sgn
9 303 croate 8 profle and <an Get DAL work 08 3

e, Meethty Tutor com can Sebver works-ciass private.
hutoes 1o your fingertps.” 8ok Shubla

Boilerplate Miaathty Tutor com i & Comparince ste Akowng parents
303 S0ENts 10 SMTH e private Nutors by pree,

(short paragraph with
information about the issuing
company or organization)

152800, 80 SULHKT 98 wel 8 by Coedumer feviews
a0 ratings. Founded by Brtsh backpacker Deepad
Shubla. Nieethty Tutor 5om  ruly 3 Globsl starkup
compaery weh Australan co-founder Tully 93 well a8 Ind
vt Meetlt Tt com

(builds on the headline, two
sentences max)

Video & Quote

Press release media, video
and a main representative
quote can be published along
with the content.

|




How to write Press Release w/
ChatGPT?

1. Write a press release for www.sparkamplify.com

2. Write a press release for www.sparkamplify.com for the upcoming CES event

3. Write a press release for www.sparkamplify.com for the upcoming CES event to
announce the launch of their new B2B tradeshow marketing ChatGPT solution

4. Write a press release for www.sparkamplify.com for the upcoming CES event to
announce the launch of their new B2B tradeshow marketing ChatGPT solution
during the Jan 6, 2023 Innovative Tech Award ceremony.



2) During Event: Social Media

Press Product
Conference Launch
2 . )
Keynote : KEYNOTE * o 1/ > In-Booth
DR. LISA SU T\ -4 1 " 7

Experience




1)
2)
3)
4)

5)

ChatGPT Prompt Design

Reference => content sample (link, paraphrase)
Style => bullet points, quote

Call to action => link to webpage, download content
Hashtags => trending topics in social media

Variations => tone and audience



Need Post Ideas?

Past: Good Performing Posts

1. 11 Copywriting Tricks Apple Uses

2. 11 Writing Tools for Transforming Your Reach
3. Software to Start Your Service Business

4. My Favorite Chrome Extensions

5. How to Optimize Your LinkedIn Profile

6. Why Solopreneurship is the Future

7. LinkedIn Meta

8. How LinkedIn Makes You Cash

9. Tips for New LinkedIn Creators

10. How to Start a Service Business

Future: Potential Post Topics

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

11 Copywriting Tricks for Crafting Engaging Social Media Posts
How to Use Writing Tools to Transform Your Online Reach

Top Software Options for Starting a Service Business

My Favorite Productivity Extensions for Chrome

The Ultimate Guide to Optimizing Your LinkedIn Profile

The Pros and Cons of Solopreneurship: Is It Right for You?

The Role of Meta in LinkedIn Marketing

The Many Ways LinkedIn Can Generate Revenue for Your Business
Essential Tips for New LinkedIn Content Creators

The Steps to Starting a Successful Service Business



Don’t Forget the Headline

Past: Successful Headline Templates

L

© O N O N W N

[X] ways to [outcome] without [common issue] in [x] days.

. How | went from [bad position] to [great position] in [unit of time]

. I've worked in [industry] for [x] years. Here's what |'ve learned:

. I've grown my [industry] business to [$X] MMR in [time]. Here's how:

. I've read [X] books about [topic], so you don't have to. Here's what | learned:

. What others in [industry] won't tell you about [role]:

Stop doing [thing]—here’s what you should do instead:

. There's no shortcut for [results] in [industry]. Only [process]:
. [X] ways to achieve [awesome outcome] in months, not years.

. Here's how [successful authority] dominates [their industry]:|

Future: Potential Headlines

7 Simple Ways to Increase Engagement on Your Social Posts Without Spending Hours
on Them

How | Went from Struggling to Get Any Social Media Engagement to Consistently
Getting Hundreds of Likes and Comments in Just One Month

I've Worked as a Copywriter for 10 Years. Here's What I've Learned About Crafting
Engaging Social Posts

I've Grown My Social Media Following to Over 10,000 in Just 6 Months. Here's How |
Did It

I've Read Dozens of Books About Social Media Marketing, So You Don't Have To.
Here's What I've Learned About Creating Engaging Posts

What Others in the Copywriting Industry Won't Tell You About Crafting Engaging Social
Posts

Stop Spamming Your Followers with Boring Posts. Here's What You Should Do Instead
There's No Shortcut for Getting Engagement on Your Social Posts. Only Quality
Content Will Do

5 Quick and Easy Ways to Get More Engagement on Your Social Posts in Just a Few
Days

Here's ' ow Top Social Media Influencers Dominate Their Niches with Engaging Posts



3) Post-Event: Sales Outreach




ChatGPT Prompt Design

Start with a prompt

Target specific persona(s)

Add placeholders for personalization
Add Calls to Action (CTAS)

Optimize Tone and Voice

Suggest Subject Lines

Shorten It

Create Variation



Don’t Forget to Optimize You
Subject Line

. Discover how to elevate your tradeshow marketing with SparkAmplify's ChatGPT solution

. Missed us at CES? Let's catch up and explore our new ChatGPT sclution for your

tradeshow needs
. Don't let your next tradeshow go unnoticed - use SparkAmplify's ChatGPT sclution to

stand out
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Why Social Selling?
The Golden Circle by Simon Sinek

@ The Trend

HOW The Data
WHAT The Process



Why => The Trend



Business Decision Makers By Age

. 2012 . Today

26%

19% 18%
. . ]
45-54 yrs 55+ yrs

Source: Google and Millward Brown Digital



https://www.thinkwithgoogle.com/articles/the-changing-face-b2b-marketing.html
https://www.thinkwithgoogle.com/articles/the-changing-face-b2b-marketing.html
https://www.thinkwithgoogle.com/articles/the-changing-face-b2b-marketing.html
https://www.thinkwithgoogle.com/articles/the-changing-face-b2b-marketing.html

Old vs. New

Old sales model New Sales Model

Social
network

Qualify
leads

Educate

Sales 1.0 Social sales



The Key to
Social Selling is

Socilal, Not Selling

S =)

5




How => The Data Advantage



Why LinkedIn?
900M+ Users in 200 Countries

165M+ 206M+ Regional membership:
Europe 175+M Asia Pacific
UK 21+ Portugal 3IMe
France 19M+ Romania 2M+
Italy 13M+ Sweden M+
DACH 13M+ CzechRep. 1M+
16M+ Spain 12M+ Finland 1M+ l 48M+
Canada ;:;;"""‘“ iz 'F:”g ::: | Chinese Mainland
um 3 An
Denmark M+ 2M+
1M+ 62M+ Republic of Korea
8M+! | isrzel o, : 2M+
2M+ ' Turkey 3 .
Ja
| 7M+ Morocco . : . all -
Colombia 4M+ 4M+ 1M+ 2M+
13M+ 40M+ , Eeypt UAE Hong Kong (SAR) Taiwan
Mexico Brazil aM+ 3IM+ o 9. 7M+
M | il saudiArabia 2M+ | | The Philippines
+ igeria | ‘ Singapore
Chile 2M+ 4M+
1 Kenya 14M+ Malaysia 1M+
| Indonesia | New Zealand
| TM+
4 10M+
TM+ South Africa gl

Argentina



Buyer Example:
|deal Candidate Profile (ICP)

Consider Tom

Senior Program Manager within Enterprise businesses

Targeting

Bl Seniority: Senior IC+

| [

Program Management

Company Size: 500+

i Geography:
Taiwan

Function: IT, Engineering,

Title
Job
Groups function
and and
seniority seniority
Skills and
seniority



Most people are

clueless about
Linkedin!
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é¢ | inkedInis
undisputedly
the most trusted
olatform”

Trust Worthy

orthe se
micist trus

lti

ear in
1l platfo

Linked

M CCTOsS Ne

M Linkedn

W Focebook

m Twitter
nstagram
Shapehat
Youlube

26%

13%

s cited as the
¢ every factor.



Information Source Rank

s

il Linked[[))
Where decision o
makers go to
look for reference | n
information? o
NETWORKWORLD

D



What => The Process



Lead Outreach — Process

Connect

1: Invitation
Message

Invitation
Accepted

2: Follow-up

Message

interest

3: Meeting
Arrangement

Client books l

Client shows ‘[

meeting

When you are not getting a response (Engagement Cycle)

lllllll) FOIIOW --) Like their ..> WitherW
3days ost Invitation
. 3 days P 5 days
(Reconnect
after 30 days)

........ > Follow [T Like their
3days 3 days post

Like their

post




Message 1.

The LinkedIn connection request




Put in the time




Message 2:
Establish dialogue

1) Timing
2) Ask a question
3) About them (profile, post, company)

4) Provide value



Valued Content

Blog Posts/Short Articles

Videos (excluding livestreaming)
Case Studies
Infographics/Charts/Photos/Data Viz

Webinars/Online Events

White Papers

Ebooks/Guides

Content Types B2B Marketers Used in Last 12 Months

89%
71%
69%
67%
57%
55%
51%
| | ! |
0 20 40 60 100



Message 3:

Move the conversation offline

- Email campaign

Phone appointment
Social media engagement
Direct to you website
Grab a coffee




Goal => Meetings

Online Offline




Start by Finding the Right Person
(Case Study: CES Event)



Outreach Engagement




Who are we looking for?




1) Buyer (Attendees)

GLOBAL AUDIENCES

83,202 167 54% (46%

TOTAL QUALIFIED INDUSTRY COUNTRIES, TERRITORIES,
ATTENDANCE & REGIONS REPRESENTED

DOMESTIC INTERNATIONAL




Complex Buying Committee

According to
LinkedIn:
The average
6 8 number of people
i in a decision
making
committee




ldeal Candidate Profile

Type Senior Operational Technical
(Executive) (Purchaser) (Engineer)

Content Industry Trends Sourcing Application



Post Engagement

CES 2022

®
Registration is almost here! Rediscover what's possible with access to never-before-
seen technology at CES 2022. https://bit.ly/3BT40HC

coe
Consumer Q) Like & comment ) Share < send
Technology
o

ssociation

Most relevant ¥

E S O “ o
‘ 2 Z z 4 ! ficer A ed XR Platform For Bra

I'm super excited about #CES2022 Transmira/Omniscape will be hosting

meetings throughout show. If you are interested in learning more about

#AR and our offerings please reach out and DM for a demo or a sit

down. &7

1 Reply

O3 | Reply

0 Diane Kane
o hief B
Here is some of what our patented technology can do. Let's talk

how we can supercharge your brands,events, ect at #CES2022 &
https://youtu.be/E19ysB2143g

Omniscape - Monetize Experiential Marketing

Like - @1 | Reply

G Ricardo Pimentel Cabrera « 3rd+

O O @ 163-9comments Hello, | am From Dominican Republic and | need some information
before proceeding with the registraron. May | contact to someone?

(5 Like & Comment > Share 1Send e

Reactions

}'k‘i Eric Dauchy - 1st
@84 BEYOND International T novati
O ... Dic:2

b% Kei Chen - 3rd+
e OFAMbus ;

s Ashton Gambrell - 3rd +
05 trat

. Perry Sarkisian - 3rd+
o

“l A Riccardo Rossi - 3rd+
e W
Jonathas Saura Menegatto - 3rd +
o |7 Mana APSo - A Paulist

Suraj Lama - 3rd+




LinkedIn - Groups

# 4 uly
m Q CES - -— 0
Home My Network Jobs Messagin

About 3,500 results

CES
25.5K members

If you're in the consumer technology business, nothing compares to CES®@. Connect with key players and decision
makers, influence the media that influence the industry, preview the market movers in technology and content. Visit...

CES - Las Vegas Convention Center, Las Vegas, Nevada, United States
@ 2.6K members

=Unofficial Group of CES:: The International Consumer Electronics Show (International CES) showcases more than
3,800 exhibiting companies, including manufacturers, developers and suppliers of consumer technology hardware.,...



Group Members

2,618 members

Including Arnaud Violland and 23 other
connections

See all

S VEGAS, NV

CES - Las Vegas Convention Center, Las Vegas,
Nevada, United States

ili Listed group

About this group

w Start a post in this group =Unofficial Group of CES: 25,477 members

imar El,

Including Bob Sopko and 174 other
connections

3960 -

See all

\CES

CES

iti Unlisted group
About this group



Search for Buyers

& CES

25477 Members Q |Search members

Jafar Anker - 3rd
. . Message
FP&A Analyst at Innoviz Technologies

Alyssa Akremi - 2nd
. . . Message
Field Sales Engineer at NXP Semiconductors

Tasha Bleu - 2nd
Founder at TREU BLEU MEDIA® | NASA Partner | Photo & Drone at HYPEBEAST | 1% for Message
the Planet Donor | Building 3D printed houses and schools | FOLLOW me to connect with

all industries




Event App

v D .. - -

< Schedule Edit

Rehan Butt
Processly
rehan@prcsly.io

Share My Contact

Events

O 6:30em- 7:30pM
Intel Keynote Address: How Data is I
Shaping Innovation of the Future

Robotics & Machine Intelligence

O 9:00am- 10:00am
Future of Connected Smart Cities $ I

JAN
Booths

Multiple Locations
et o

Ji |
[ oones

Network

Diana Connolly A
4 3+ mn Q

For You schedule Floor Map search




2) Press (Media)

5535 Qz% (58%

DOMESTIC INTERNATIONAL

MEDIA COVERAGE

@@ 13,613 165,000

MEDIA OUTLETS STORIES PRODUCED




Journalist LinkedIn Profile

Monica Nickelsburg -2nd ek GeekWire
Civic Editor at GeekWire o
Seattle, Washington, United States - Contact info New York University

413 connections

' 1 mutual connection: Jordan French — Grit Daily News (7]

Activity

464 followers

Posts Monica created, shared, or commented on in the last 90 days are displayed here.

See all activity

Experience
Geek  GeekWire
Wire 7 yrs 6 mos
° Civic Innovation Editor

Oct 2017 - Present - 4 yrs
Greater Seattle Area

° Reporter & Producer
Apr 2014 — Present - 7 yrs 6 mos



Utilize Data Filters

Job title
Location
Company size
Industry
Groups

----------




BOOLEAN SEARCH

travel AND tourism travel OR tourism travel NOT tourism

(travel OR tourism) AND web (travel AND tourism) NOT tourists

‘VP Marketing’ OR ‘SVP Marketing’ Q




“Vice President Marketing” OR “SVP Marketing”

OR CMO NOT Consultant NOT Coach

‘& Vice President, Marketing -- CMO, Connect

San Francisco Bay Area

Current: Chief Marketing Officer (CMO),

28 and 7 other shared connections




Let’s see it in action!
(LinkedIn Example)



Social Selling
Finding your best global customers w/ LinkedIn

New Sales Model

Social sales




Success Stories
Al Business Solutions

Automotive

Bicycle L
Design o
Electronics
Lighting
Machinery
Medical

Plastics

School
Semiconductor
Services

Sports & Fitness
Textile




Key Takeaways

Al is not going to replace you, however, those that know how to use
Al tools will

Generative Al common misconceptions — know its full potential and
but also its limitations

Tradeshow marketing 2.0 is the whole experience => pre/during/post
Content is King, The right content at the right time
LinkedIn social selling powered Al content

Digital marketing transformation @New Normal: People, Process,
Tool

@CES2024, Work Smart, Not Hard



Hands-On Practice



Session #1

Social Media Post
Content Create



The Perfect Post

1. Headline best practices
(benefit, number, emotion)
4. Special characters/

Andy Crestodina Gerestoding emojl
ﬁ Content Promotion Strategies

Here are the 50 ways to drive traffic 10 your next post

orbitmedia.com/blog/contant-p

How many of these are on your checkiat? v v v

2. Secondary headline

“Whete there's raitic. there's hope.”
3. Power trigram Features ¥Contentharkating MWM i
rvote, 5. Line Breaks

6. Quotes
8. Mentions

« 50 Ways to Drive Traffic To Your Next ..
7. Hashtags Content marketers work hard at P Here's a of 50

content promotion strategies that will make your e sasier. -
orbitmedia.com 9. Visuals



Step 1: Copywriting



Step 2: Visual



Step 3: Execution



Session #2

Design your LinkedIn profile to
impress your target audience



Let’s Practice



Conclusion



Business Success @NewNormal
Digital Transformation Acceleration

Digital

Transformation




RIDE THE TRAIN.
DON'T JUMP IN FF

m@:

-~ B -
TR S v -:{ ﬁ i : u
—“" P | 1 .; = i3
E— ' | EL rraq .
v— |

HTTR://WWW.ADVISORSUCCESSIONS.COM/WP-CONTENT/UPLOADS/2015/09/TRAIN.JPEG




THANK YOU!

Chien Lee
chien@sparkamplify.com
www.sparkamplify.com
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mailto:chien@sparkamplify.com
http://www.sparkamplify.com/
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